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BET\NEEN THE LINES is Where

the Real Conversations Happen:
« The Invisible Tensions. _
laboration.

e The Unspoken Expectations.

« The Unexplored Opportunities.

Here, DIL NS DIMAGis
Not a Fight, But a Dialogue.
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HE LINES
To Create a Safe, Equal Space Where Brands Z, . To Build a Movement, Not a Meet-Up —
& Creatives Move Beyond Briefs — W g B Where Collaboration Replaces Conflict, &
Sparking Honest, Empathetic Eonversations il . 7 Leaders, Creators, & Students Sit as equals
That Shape a Culture Where Metrics & : to Co-Create The Future of Dtorytelling &
Imagination Co-Exist. Creativity.

e > glossy presentations IMPACT: ollaboration > competition

Emotional intelligence > ego

Honest dialogu
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Design Mood:

Street poster x digital culture x theatre

Visual Identity:

punchy, vibrant, unapologetic. Think
pop-art meets festival energy.
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‘LR THEMATIC LENS:
TENSIONS WE EXPLORE

Commerce &> Creativity Dil <> Dimag



“LifRs  WHO'S IN THE ROOM?
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3998

BRAND LEADERS CREATORS & VENDORS STUDENTS TWITCHY TRIBE

(CMOs, Strategy Heads, Founders) (Directors, Editors, VFX, Crew) (Top Creative Schools) (Collaborators, Community)

PLUS: INFLUENCERS, ENTREPRENEURS, CRITICS, AND CULTURAL VOICES



Film Fraternity &
Industry Celebrities

GUEST MIX

Fortune 500 Creative Leaders
Brand Heads (Ogilvy, D2C Pioneers, Design Thinkers)

Vendors, Crew,
Technicians — The
Voices We Usually Forget

% fmn
Influencers & Al Innovators &
Independent Artists Digital Disruptors



THE DAY IN ASNAPSHOT

Energy > Strategy -
The Real ROI No One Tracks Closing Reflection
: (Keynote) Culture vs. Comfort - i+ Loriclk
Opening Act: What Really Fuel
Dilvs Dimaag(TheafriCd Performance?
Performance)

Creative Telepathy TeenTigada
Registration + (Fire-Side Chat) Tea Break 'é:;'v“ BigI:Idc IEIVE&_

: een Idealism
Trap Connect ROI + Film Screenings



SN 7
'%E/th‘ﬁ?ﬁs% PROGRAM EXPERIENCE

here Brands Meet Creatives

THEATR|CA‘-P"-RF°RMA\:§E‘;‘N CREATIVETELEPATHY: CANBRANDS & PERSONALENE;%T#\E{ KEYTO
WAKINGUPTHEARTIST RTISTS EVER BEON THE SAME PAGE? UNLOCKING CREATIV
Every Creat?ve Cl?oice 1s A Tug-Of-War 70% Of Creatives Say Briefs Are Unclear. Burnout Is The No. 1 Killer Of Ideas —
e D|maag;\n| er Artist ggmafvm Don’t & It’s Hitting Us Younger Than Ever.
Why: Because We All Carry An Inn S i— ( Wrong : ’
derstragy .Desl0E= Why: Because Miscommunication Is The Most moﬁ?ﬁgﬁfim‘f&h?ﬁe?%iﬁi
This Session Is A Reset Button.

Sometimes Buried Un
This Act Jolts It Awake.

CAN VALUES COEXIST?

ST vs s

Expensive Mistake In Our Industry. It’s Time To
Decode It Together.

THE FILM FRATERNITY ROUNDTABLE

Behind-The-Scenes Voi

Voices Build
Industry, Yet srielld
e es-try Rarely Get A Seat At The
Why: Because Storytelling Isn’t Just Directors

And ACtOrS —_ 't'S An
Eco A
Puts Everyone In The Frams:,em' This Dialogue

SHORTF

LM SCREEN\NGS

Stories Shift Culture Faster Than
Strategy Decks Ever Could.

Why: Because A 10-Minute Film Can Leave
You With Questions That Last Years.
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"NOT SPONSORS. CULTURE PARTNERS.”

Because No One Remembers a Logo Dump. But
Everyone Remembers Who Stood With Culture WhY Pa r‘I'ner?
When It Mattered.

® Thought-Leadership On Stage.

» BET\NEEN THE LINES Isn’t A Logo Wall. It’s A Living

Conversation.

® Spotlight On The Next Generation Of
Creatives.

P We Don’t Ask For Money To Paste Your Name. We
Invite You To Stand With Culture When It Matters. . .

@ Long-Tail Impact Through Films, Reels,

. > & Cultural Content.
» Your Brand Doesn’t Just Appear — It Participates,

Speaks, Listens, & Builds.
© Bhaveshgattani@twitchythought.com | +91 6350-297913

© Geetkumar@twitchythought.com |+91 96193 40738

P We Call It Partnership Because You’re Not Outside The
Story, You're Inside It.
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here Brands Meet Creatives

Want In?

Seats are Limited.
Voices are Not.

@ Thisisn’t Mass Entry. It’s a Curated Table Where
Brands, Artists, & Students Sit As Equals.

@ If You're Here, It’s Because You Care About More

Than “Business As Usual.”

® we Keep It Small On Purpose: Fewer People, Bigger
Conversations.

& HOWTO JOIN:)

Register To Be Part
of The Gathering.

If You Resonate, Show Up
NotsaTitle,Butasa
Person Ready to Listen,
Share, & Shape.

Come, sit
Between the Lines.

It's where the
next chapter begins.’
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A Curated Creative Collectives

CONTACT: Registration Enquiries CONTANCT: Partnership Enquiries
ANUPRIYA MATHAI - +9198861 41502 BHAVESH GATTANI - +916350-297913
z Anupriyamathai@twitchythought.com . Bhaveshgattani@twitchythought.com

COME, WE’'LL SEE YOU THERE.
NOT IN THE CROWD. AT THE TABLE.

° Follow: @TwitchyThoughtCreations



